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Metro Markets' 
Executive Summary 


OBJECTIVES 


LOCATION 


TIMEFRAME 
FREQUENCY 

• All Parliament Party Zone promotions will take place Wednesday through 
Saturday evenings. No daytime promotions are planned. 

• After-Work Parties will be conducted from 5 pm to 8 pm Wednesday through 
Friday evenings. 

• Party Zone Parties will take place Thursday through Saturday evenings for 
approximately four hours per night. 

• Blitz Parties will be conducted Thursday through Saturday evenings at smaller 
bars/clubs that are important to reach because of popularity with the Parliament 
demographic. Blitz Parties will run for one hour at three to four locations per 
night. 

PROGRAM ELEMENTS 

• Parliament identified bar materials will be used by each Party Zone location - 
cups, napkins, swizzle sticks, coasters, bar organizers, and menu boards. 

• Parliament identified banners and other signage will receive preferential 
placements. 


• Create high brand visibility 

• Encourage product trial 

• Stimulate retail 

• Generate names for the Parliament database 

Metro Markets 

• New York City 

• Philadelphia 

• Boston 

November 22 - December 16,1995 
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PHILADELPHIA 


MARKET OVERVIEW 

• Philadelphia Parliament Party Zone promotions will center around large 
scale nightclubs in the downtown area and the near-city suburbs of 
Eseington, Plymouth, Manyunk, Pennsylvania and Cherry Hill, New Jersey. 
Blitz and Happy Hour promotions will take place on the medium-sized bars 
in the South Street area of Philadelphia. 

• There will be two teams in the Philadelphia market, with an average of three 
promotions running per night. 

• Opportunities exist to utilize Special lighting technologies and the 
Parliament Instant Postcards in this market. 

PACK SALES 

• Pack sales in Philadelphia will be conducted similar to the Miami market 

• Each team will have at least one designated cigarette person whose main 
responsibility is the sales of Parliament Lights during the promotion. The 
cigarette person will roam throughout the dub to stimulate sales and 
exdtement for the VIP card. 

- Exception: The Iguana Beach Club in Cherry Hill, New Jersey, will sell 
Parliament Lights via a "hospitality counter". Local ordinances prohibit 
sales via a dgarette person. 

• Sales will also be conducted at the kiosk area during all Party Zone and 
Happy Hour promotions. Blitz promotions will utilize the dgarette person 
only. 

• Parliament Lights will be sold for $1 per pack during all promotions. 
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NEW YORK 


MARKET OVERVIEW 

• Parliament Party Zone promotions in New York will take place at small to 
medium-sized "neighborhood" bars in the Upper East and West sides. 
Additionally, the Party Zone will visit clubs in the Long Island area on 
Friday, November 23rd and Saturday, November 24th 

• All three types of promotions will take place in New York: Happy Hour, 
Blitz and full Party Zone. 

• There will be two teams in the New York market, with an average of three 
promotions running per night. As in Boston, there will be a Blitz team and a 
Party Zone team active every Thursday through Saturday night. 


PACK SALES 

• Pack sales in New York will be conducted similar to the Miami market 

• Each team will have at least one designated cigarette person whose main 
responsibility is the sales of Parliament Lights during the promotion. The 
cigarette person will roam throughout the club to stimulate sales and 
excitement for the VIP card. 

• Sales will also be conducted at the kiosk area during all Party Zone and 
Happy Hour promotions. Blitz promotions will utilize the cigarette person 
only, 

• Parliament Lights will be sold for $1 per pack during all promotions. 

• All participating bars/dubs will sell Parliament Lights via their regular 
method of sales for the duration of the program. 
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BOSTON 


MARKET OVERVIEW 

• Party zone promotions in Boston will take place at medium-sized 
bars/dubs that are concentrated in the downtown Boston area and the 
near-city suburbs of Allston and Brighton. 

• Most of the bars/dubs are clustered around attractions such as Faneuil Hall, 
the Fleet Center, and Copley Square. Because of the dose proximity of the 
bars, people tend to visit many bars in one night. 

• All three types of promotions will take place in Boston: Happy Hour, Blitz 
and full Party Zone. 

• There will be two teams in the Boston market, with an average of three 
promotions running per night. 

- For example, on a typical Friday night team 1 would have a Happy Hour 
promotion from 5 pm to 8 pm at one bar and then a Party Zone promotion 
at another bar from 9 pm to 1 am. Meanwhile, team 2 would travel to three 
or four different bars from 9 pm to 1 am conducting a Blitz promotion at 
each bar. 

PACK SALES 

• Parliament Lights will be sold by each partidpating dub via back-bar sales 
only. Local ordinances prohibit sales via a "cigarette person". 

• Each participating dub will be required to stock and sell Parliaments for the 
duration of the program. 

• Parliament Lights will be sold for $1 per pack during all Parliament Party 
Zone promotions. 
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PROGRAM ELEMENTS (cent.) 

• Special effect lighting featuring the Party Zone logo will be used at iielect clubs. 

• All consumers who complete a survey will receive a lighter (survey incentive) 
and a wristband (to assist in identifying smokers 21+). Name generatljon is an 
integral part of all the promotions. 

• VIP Cards will be included with a two pack purchase during all promotions. 

The VIP card will be good for: 

- Free long distance calling 

- Various club discounts such as reduced cover charge, etc. 

- Discounts at local area retail shops 

• Parliament will sponsor the club to ensure tie-ins with entertainment/ DJs and 
proper Parliament verbal promotion. 

• The very popular Polaroid shots with photo jacket and Parliament Instant 
Postcards (where suitable) will be available to consumers who complete surveys. 


SWEEPSTAKES 


• The sweepstakes element will provide consumers who complete sun| 
New York and Philadelphia markets a chance to win a 1996 Blue Ford 
Convertible. This will be communicated via the surveys, club posters 
on the Party Patrol's Mustangs. State law prohibits a sweepstakes for 
market 


eys in the 
Mustang 
signage 
Boston 


the 


PROMOTIONAL ITEMS/INCENTIVES 

• T-shirts: Parliament Party Zone identified. 

• Caps: Blue baseball style caps with an embroidered Parliament Part) Zone logo. 

• Gift Certificates to Ticketmaster, Tower Records, and popular local re rail stores. 
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